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Purpose
To establish a process for PIHPs, Providers and Liquor Tax PA2 application grantees to receive approval of any social media, brochures, written materials, presentations, trainings, billboards, flyers, and any information dissemination projects funded by all Grants and Liquor Tax PA2 funds.  
Definitions
PA2- Public Act 2 or Liquor Tax funds
NMRE-Northern Michigan Regional Entity
MDHHS- Michigan Department of Health and Human Services (before April 2022)

Procedure
Media campaigns should reflect the goals of the Fiscal Year for the NMRE and MDHHS.  
When creating any information dissemination using any Grant or PA2/LT funding there must be pre-approval done by the NMRE and/Substance Use, Gambling and Epidemiology Section
Behavioral and Physical Health and Aging Services Administration Michigan Department of Health and Human Services.  This would include any information dissemination of social media, billboards, TV, and Radio.  Utilize the guidelines below, MDHHS Campaign Guidelines and complete the External Campaign Request Form.  Send request form and all documents to provider support@nmre.org for all Grant approvals.  For Liquor tax ONLY approvals for the NMRE fill out the MDHHS form NMRE approval for Grants and PA2/LT could take14 days, once approved NMRE Prevention will forward to the state which could take 30+ days. If any changes are requested by the NMRE and/or MDHHS a timely response is necessary.  

Funding Statement (guidance MDHHS)
A general funding statement should be used with material, as appropriate. For example: “Support for this initiative was provided by MDHHS through a federal grant from the Substance Abuse and Mental Health Services Administration” or “Support for this initiative was provided by [PIHP] and MDHHS through a federal grant from SAMHSA.” 

External Campaign Request Form
General Funding Statement used with all material “Support for this initiative was provided by MDHHS through a federal grant from the Substance Abuse and Mental Health Services Administration.”
MDHHS Contract states
1. Media Releases. News releases (including promotional literature and commercial
 advertisements) pertaining to the Contract or project to which it relates must not be made 
without prior written State approval, and then only in accordance with the explicit written
 instructions of the State. 

LT Application States
NMRE Liquor Tax Grantees When doing any information dissemination using Liquor Tax PA2 funding there must be pre-approval done by NMRE Prevention Coordinator or Managing Director of SUD Services.  This would include any social media, Billboards, brochures, presentations etc.  There must be verbiage that “Local Michigan Public Act 2 funds (local funds) managed from the Northern Michigan Regional Entity have been used in support of this project” and the NMRE Logo.  

GUIDELINES

· Spell Check before sending in for approval
· There must be the NMRE logo present or verbiage “Block Grant funding managed by the Northern Michigan Regional Entity were used to support this project”.  The Logo can be found in Sharefile.  
· All URLS should be properly formatted without "www." and first letter of each word capitalized (ex. Michigan.gov/Opioids).
· If showing people in any ads, there should be a diverse group of people that represents people in Michigan from different races, ages, genders, etc.
· Avoid showing substances or actions you are trying to have people avoid.
Showing the action can be a trigger and cause people to do the thing you're showing.
· Any logo, image, video footage, etc. should be high resolution.
· Use simple terms/plain language in ads so it's easy for everyone to understand, no matter their level of education.
· Use Sans Serif fonts so it's easier to read (Arial, Montserrat, Helvetica, Calibri).
· No Images of substances are to be shown (e.g., cigarette, e-cigarette, alcohol, pills, etc.).
· Digital icons are allowed.
· Images of clouds of smoke, empty glasses, or pill bottles without showing the substance or action are allowed.  
· Don't include the MDHHS logo on any of the creative/ads.
· Social Media: In addition to above; Include a call to action or link for people to learn more information.
· Social Media: Make sure the image is the correct size based on the social media platform you are using:
· Facebook: 940 x 788 px
· Instagram: 1080 x 1080 px
· Twitter: 1600 x 900 px
· Billboards: IN addition to above; Have a small number of words (easier for people to read quickly).
· Billboards:  Include a URL or phone number that is easy to remember.
· TV & Radio: In addition to the above: Use a URL or phone number that is easy to remember.
· TV & Radio: Show title card at the end for TV with only the call to action and logos.
· ADA compliance: making documents easier t read for those with disabilities is a key goal of the federal Americans with Disabilities Act (ADA).  See guidance for more details. 

Note: Promotion of prevention services, event flyers and or printed materials that are right from a reputable source like CDC, SAMHSA or any EBP resources that are utilized in your programs do not need to be “approved”.  During the audit process if a prevention service such as attending a health fair and distributing information, the NMRE will need to see the information which was disseminated at the time of audit.  Event flyers NMRE Prevention should have been received through the distribution list of your coalition.  
Other Documents
MDHHS Campaign Guidelines
MDHHS Gambling Media Publication Media Approval form.


NMRE ONLY- 
Send approvals to the SUD Director for approval from the NMRE Internal Operations Committee, if any changes are required contact the provider to make changes.  Once final approval is made if not Liquor tax it is sent to the appropriate departments below.  If any changes are requested by the state, contact the provider to make changes. NOTE: DO NOT SEND TO MDHHS COMMUNICATIONS DEPARTMENT.  

· Prevention: Lisa Coleman at ColemanL7@michigan.gov and Jamie Meister at MeisterJ1@michigan.gov. 
· Treatment/Recovery: Ecole Barrow-Brooks barrowbrooks@michigan.gov 
· WSS: Heather Rosales rosalesh@michigan.gov
· SOR: Danyle Proctor proctord2@michigan.gov 
· Gambling: Alia Lucas LucasA3@michigan.gov For MDHHS approval complete the application located: T:\SUD Services\Prevention\.Information Dissemination MDHHS Approval. 


